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Przebieg kampanii dzien po dniu
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Zrédto: gemiusAdReal, 01.04.25-30.05.25, Real Users, Reach — wskaznik skumulowany




Porownanie wynikow kampanii gtownych kandydatow

Trzaskowski = VS, Karol Nawrocki =

Real users

18 462 250 8339 342

Reach
55.01% 24.85%

Frequency

15.31 3.46

Ad contact time

11.22s 13.72s

Zrédto: gemiusAdReal, 01.04.25-30.05.25
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Rozktad zasiegu

Trzaskowski

Real users

18 462 250

Media owners -

Crupa Wirtuaina [N 50.80%
Grupa RAS Polski [ 37.31%
Grupa Meta Platt [N 33.76%
GCrupa Coogle P 25.96%

Grupa Polska Pre | 16.88%
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Real users

Karol Nawrocki

Creatives »

Real users
8 339 342

Media owners ~

Grupa Google N 56.50%
Crupa Meta Platf I 43.27%
Crupa Wirtualna  0.34%

Creatives »

Grupa Microsoft | 0.25%
Crupa wPolityce. | 0.25%
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Zrédto: gemiusAdReal, 01.04.25-30.05.25, Real Users, na wykresie Real Users share
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